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n case you haven't noticed, digital sig-

nage networks (DSNs) have been

making their mark steadily over the past
few vears. You can see them in action in
shopping malls, airports, banks and many
other places where there is a significant
amount of foor traffic.

The current population of dynamic dig-
ital signage is only the beginning, however.
New technologies thar are just around the
bend promise to make digital signs less TV-
like and more “paper-like” while improve-
ments in software and networking solutions
will make digital display networks easier to
own and operate.

The bottom line is clear — digiral sig-
nage is an industry poised not only for
rapid growth in its own right, bur also for
making significant impact on traditional
large formar graphics applications. Exactly
how it will impact your business is a ques-
tion of whether you choose to view this
new frontier as a threat or as an opportu-
n[f)’,

UNDERSTANDING DIGITAL
SIGNAGE

DSNs are used rto deliver retail media,
ourdoor advertising and place-based televi-
sion content in public spaces. The compo-
nents in a DSN are quite straightforward,
consisting of displays, software and hard-
ware tied rogether through computer net-
work infrastructure,

Planar Systems, Inc., Beaverton, Ore., has

been in the pusiness of manufacturing

rugged flat-panel display technologies for
the past twenty years. Dr. Chris King,
Planar’s chief technology officer, offers
insight on the applications for a variety of
available display rechnologies.

“Forty inches seems to be the smallest size
at which you might consider a display to be
a sign,” he says. “LED-based displays can be
used for wall-sized displays such as those
seen in Times Square and Las Vegas, while
plasma screens are very good indoors and
for displaying moving images (plasma
screens have “burn-in” problem when
images are left on them for long periods of
time). AMLCD (active-matrix liquid crystal
display) displays, which started out small, as
in laptops, can now be built larger as well,
and provide good contrast in outdoor appli-
cartions.”
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Banks are using digital
signage networks to educate
and entertain customers,
decreasing perceived wait
time in branches.







